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Kaloo hows furniture

By Lisa Casinger
Kaloc, manufacturer of high-end plush, gift and accessory

products, bowed juvenile furniture and apparel here as a
way to extend the brand,

“It’s an evolution of our brand,”™ said Leif Quraeshi, pres-
ident of Kaloo North America. “Customers love the product
line and asked abour clething and furniture and we did i.”

The furniture has a modern look and is available in whire,
wood or multi-color finishes and comes not only with a
selection of sweet plush knob covers bur also a resin Kaloo
bear consumers can affix to the pieces.

“This is a high-end line so you'd expect extra touches,”
Quraeshi said, “With the furniture and other products, cus-
tomers literally can step into a Kaloo room.”

The crib, $200, converts to a twin bed without a conver-
sion kit and has a roll-our storage drawer. Other picces
include an armoire, $1,100, and chest, which has a roll-out

drawer for
quick access to
diaper changing
necesstes.

The 123 fur-
niture line will
ship in January.

The apparel
debut is part of
the Spring 2007
line with swim-
suits and sepa-
ratcs as wcll as
mote teadition-
al,European
lmks.k

Kaloo's 123 chest is one of three furniture SKUs
debuting here. It is available in three colorways
and has a roll-out drawer for storage.



